Raising Michigan’s Beer Tax is the Right Thing to Do
· Since 1966, Michigan has imposed a tax of $6.30 per 31 gallon barrel.1  This equates to about 1.9 cents per 12-ounce can or $0.20 per gallon.  The national average per gallon is $0.282 
· As of March 2009, Michigan ranks 28th among the 50 states in its beer tax rate.3 
· Alcohol taxes were once intended to keep prices high enough to deter excessive use.  However these taxes have not kept pace with general inflation, and the real price of beer has actually dropped.4 Adjusting for inflation, the Michigan deflated tax rate now equals:

· .04 cents per gallon, or

· .0037 cents per 12 oz can.

· No other product has maintained its 1966 tax rate for the past 42 years.5 
· If the 1966 tax had been indexed to inflation, the cost of a 31 gallon barrel would be about $39 today raising more than $270 million instead of $42.5 million.  A can of beer would cost about $.10 more.6
· In 2008 the tax on beer in Michigan generated about $41 million dollars with the proceeds going to the general fund.  The total amount of revenue collected by the Michigan Liquor Control Commission for 2008 was about $333 million.7
· In 2005, underage drinking costs the citizens of Michigan $2.0 billion.8  This means that the State of Michigan only collects about 17% of the costs associated with underage drinking and none of the costs associated with adult drinking.
· Government data fails to support that increasing taxes will result in loss of jobs.  According to the Bureau of Labor Statistics of the U.S. Department of Labor, between 1990 and 2000, beer-industry wholesale trade employment rose by more than 8,000 jobs, including increases between 1990 and 1992 (a year before and after the federal tax increase).9
· Taxing alcoholic beverages is an effective public health strategy for reducing the burden of alcohol-related disease.10  
· Raising the price of beer by increasing the tax is one of the most effective ways to reduce underage drinking and alcohol-related problems.  There is an enormous amount of research that documents the effectiveness of this strategy.11
· Young adults are more responsive to price increases than adults.

· In a survey of self-reported responses, high school students admit to reducing their overall alcohol use because of price increases.

· Beer prices inversely correlate with youths’ decisions to drink.

· Frequency and quantity of underage alcohol consumption is inversely related to the price of alcohol.
· The Centers for Disease Control and Prevention found that a beer-tax increase of 20 cents per six-pack would reduce gonorrhea rates by 8.9 percent and syphilis rates by 32.7 percent.
· Incidents of crime and violence, especially domestic violence, child abuse, and rapes

· Alcohol-related traffic fatalities and crashes.
· Increase the probability of attending and graduating from a four-year college or university.
· College students are less likely to transition from abstainers to moderate drinkers or from moderate to heavy drinkers if alcohol prices are high.

· Of 18 studies that examined price or tax effects on traffic crashes, 15 found that higher alcohol prices or taxes were associated with fewer crashes.12  

Raising the beer tax is fair.  The costs of underage drinking and irresponsible adult alcohol use overwhelmingly outweigh the revenues collected to prevent and deal with the social problems created.
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