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Resolution to End the Sale of Energy Drinks 
Premixed With Alcohol 
Whereas, alcohol is the most frequently used drug by those under age 21; 

Whereas, according to the Pacific Institute for Research and Evaluation, underage drinking cost the citizens of Michigan $2.0 billion in 2005; 2
Whereas, nearly one quarter of college student current drinkers reported drinking energy drinks (prepackaged beverage containing high levels of caffeine and other stimulants) mixed with alcohol; 3
Whereas, a 2008 Wake Forest University School of Medicine study concluded: 

· Energy drinks premixed with alcohol reduce participants’ subjective perception of alcohol intoxication,  

· and consumption of energy drinks premixed with alcohol is associated with increased heavy episodic drinking and more episodes of weekly drunkenness, 

· and consumption of energy drinks premixed with alcohol had significantly higher prevalence of alcohol-related consequences, even after adjusting for the amount of alcohol consumed, and; 3
Whereas, energy drinks premixed with alcohol are marketed in containers that look similar to non-alcoholic energy drinks; 4, 5, 6
Whereas, energy drinks premixed with alcohol are marketed in a way that mimics nonalcoholic energy drinks and emphasizes non-traditional media and “grassroots” one-to-one communications including internet sites, chat rooms, and text messaging; 7, 8, 9
Whereas, a primary motivation for young people to drink energy drinks premixed with alcohol is to increase binge drinking and partying; 10, 11, 12
Whereas, Michigan Attorney General, Mike Cox, along with 29  other Attorneys General are concerned about energy drinks premixed with alcohol; and have urged the United States Alcohol and Tobacco Tax and Trade Bureau (TTB) to expand its efforts to prevent misleading statements from being made in connection with these beverages; 13

Whereas, in the letter to the TTB, the Attorneys General identify energy drinks premixed with alcohol as a “serious health risk for America’s youth;” 13
Whereas, Anheuser-Busch and MillerCoors have signed agreements with several states’ Attorney General agreeing to discontinue production of products that combine alcohol and stimulants; 14, 15
Be it therefore resolved that, the Michigan Prevention Association encourages the Michigan Liquor Control Commission, producers, retailers, distributors, policy makers, and citizens to work cooperatively to end the sale of energy drinks premixed with alcohol in the state of Michigan.   

Be it further resolved that, the undersigned organization endorses this resolution and allows its name to be added to those who support this resolution, thereby assisting the Michigan Prevention Association and others to make this change a reality. 
Organization Name: ______________________________________________________           

Contact Person: _________________________________________________________             

Address: ______________________________________________________________             


   
   _______________________________________________________________

 
County: _______________________________________________________________              

E-mail: ________________________________________________________________              

Phone: ________________________________________________________________            

Authorized Signature: ______________________________________ Date: _________   

Please return to MPA at PO Box 4458, East Lansing, MI 48826.  For additional information, please contact MPA Co-Chair Ken Dail at info@yourmpa.org.   
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